[loKyMeHT NoAnucaH NpoCToil 3NeKTPOHHOM NOANMUCHI0
NHbopmaums o Bnagenbue:

®NO: Manbiii Epreii B
NonmkHocTb: [IMPEeKTO R m
[ata no,unwcaHy_l__;_l:'M:D] 4 oS

"AHO TIO «KOJI

ITEK DKOHOMUYECKNUX MEXIYHAPOHBIX CBSI3EI»

YHMKasbHbIA Np@rpam K/toY: OLI
03482327d605da34b7c6b81d14adbd403345a249

>

L EGE OF ECONOMIC INTERNATIONAL RELATIONS

PACCMOTFPEHA

Ha 3accIaHHH [lenaroruueckoro

COBETA

IMpoTokon ot 31.05.2024 Ne 5

YTBEPXJIAO
pexktop AHO I10

7 VMEHTOC_ ¥ o7
P 5 2 /
X 7000589% 005

— 31y Man 2024

YUYEBHBIN IIJIAH

IMPOT'PAMMBI JJOMIOJHUTEJBHOI'O OBPA3OBAHMS B3POCJIBIX Y IETEM -
JOINOJIHUTEJIBHASA OBIIIEPA3ZBUBAIOIIASA ITPOI'PAMMA

«AHI'JIMACKHUH 513

bIK KAK A3bIK MEKAYHAPOJAHOI'O OBIIEHU A »

KonngecTBo yacos ®opMmBbl
Ne HaumeHnoBanue TeMbl Beero | Teopust || Mpakrixa arrecTauud
1 | Employment. Career. 28 2 26 SATHITTA MIHI
IIPOEKTa
5 Brands. Travel agents_. 30 0 30 3aIUTa MUHHU-
Tour operators. Meetings MIPOCKTA
Advertising and S
3 | promoting destinations. 26 0 26 0
. IIPOEKTa
Presentations
4 | Responsible Tourism 26 0 26 SATTITTA MITHH
MPOEKTa
3alura MUHU-
5 | Quality 26 0 26 HPOCKTa,
pe3eHTanus
nopT¢hosno
UTOI'O:;} 136 2 134




