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MPOTI'PAMMBI JJONNOJHUTEJBLHOI'O OBPA3OBAHMS B3POCJIBIX U IETEM —
JOITOJIHUTEJIBHAA OBIIEPA3BUBAIOLIASA ITPOI'PAMMA

«AHTIUUCKUH S3BIK KaK SI3bIK MEXKIYHAPOIHOTO OOIICHUS

KomnuecTBo yacos DopMBbI
Ne HaumeHnoBanue Tembl Beero | Teopus | [IpakTuka aTTeCTaluu
1| Employment. Career. 28 2 26 SATHITE MU
MPOEKTa
5 Brands. Travel agents_. 30 0 30 3aIMTa MUHHU-
Tour operators. Meetings MPOEKTa
Advertising and SALLTA MUEH
3 | promoting destinations. 26 0 26 H
) IIPOEKTa
Presentations
4 | Responsible Tourism 26 0 26 SATHITE MU
MPOEKTa
3alIuTa MUHU-
5 | Quality 26 0 26 | POCKIE
IIpe3eHTanusI
noptdonuo
HUTOI'O: 136 2 134




